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November 20, 2014 
As I write this letter, the 

temperature in the courtyard is six 
degrees!  Conditions are so bad that my 
hometown button club has canceled 
tomorrow’s meeting.  This cancellation 
creates a void and makes me wonder 
how many other folks will miss our 
monthly gathering as much as I will.   

Marv and I recently returned home from two wonderful trips where I 
searched diligently for buttons!  The first trip was a cruise among the 
Galapagos Islands.  There we immersed ourselves in the science and 
wonder of these Islands where a penguin is, or maybe isn’t, a true penguin.  
And our photos of the Blue Footed Boobies, sea lions, marine turtles and 
land tortoises filled two CDs.  This was truly a once-in-a-lifetime experience 
including all the adventures one would expect when chasing a pod of whales 
in a Zodiac (a glorified name for a rubber raft) and snorkeling with sea rays.  
But no buttons! 

In October we traveled to China to experience both new and old 
cultures.  Smog, masses of people and horrendous traffic gave proof of the 
New China while explorations of Tibet, the Great Wall, Terra Cotta Warriors 
and other sites left us in awe of the ancient cultures that produced such 
wonders.  Still no buttons! 

During both trips the search for buttons was fruitless but the quest for 
button knowledge was not. I now know why tortoise buttons are so truly rare.  
Early travelers to the Galapagos harvested those animals and stacked them 
on their backs 6-10 tortoises high in the holds of ships. The animals lived for 
up to a year in those conditions and every part was used by the sailors.  I’ll 
never look at another tortoise shell button in the same way again. 

The button experience in China was equally interesting but not so tragic.  
The only buttons found in all the museums and various cultural centers 
visited were small balls secured by a loop of fabric, typically at the neck.  In 
most cases the button was made of knotted cord or fabric but I did see a 
few made of brass and silver.  Enamel, lacquer, cinnabar, jade, pottery, 
wood, silk and metal products were seen everywhere.  The iconic Chinese 
symbols of the dragon, lion, heron, plum blossom, etc. adorn new buildings 
and old!  But no buttons!   

I know we’ll have fabulous buttons from around the world at our 
upcoming WRBA show in 2015 in Reno, Nevada.  We expect a great turnout 
for this fun event!  Volunteers are needed so contact Joy Journeay or me if 
you’re able to help. 
 Happy Buttoning everyone, 

 Thanks Mom,   Hay 

PRESIDENT’S MESSAGE 
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The deadline to submit awards has been extended to January 15. 
Be sure to submit ASAP so that we can publish in the WRBA 
Territorial News for February, 2015. 

What exactly is a Bonanza?  According to Wikipedia, 1) an 
exceptionally large and rich mineral deposit (which doesn’t have too 
much to do with buttons) or 2) something that is very valuable, 
profitable or rewarding.   

In Reno, NV next year, WRBA is having our own Button Bonanza.  
Let your imagination follow this theme to write your awards.  Check 
your Blue Book for the basic guidelines.  Fill out the awards entry 
form and send it with your check to: 

 Tom Barrans     P O Box 2556     Oakhurst, CA 93644 
 

BUTTON BONANZA:   Call for 2015 Awards 

 

Judy Schwenk & Jim Nolan 
 

5518 Sugarloaf Street 
Anacortes, WA 98221 

(360)-293-2315 
anajamm@comcast.net 

 

We buy any size collections. 
Approvals sent on request. 

Contact us for your button needs. 
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BUTTON 
BONANZA 
Western Regional Button Association 
October 1-3, 2015 

Harrah’s Hotel & Casino  
219 N Center Street 
Reno, Nevada 89501 

(775) 786-3232 
(888) 726-6311 reservations  S10WRBA  
$59 a weeknights, $99 Friday & Saturday 

 

Oct 1, Thursday Judging 
Oct 2, Friday Showroom Open, Workshops, Program 
Oct 3, Saturday Breakfast, Showroom Open, Workshops 
 

Harrah’s is a complete destination with everything you 
want for fun, with seven restaurants, a 60,000 sq. ft.  
casino and headline 
entertainment.  All 
reservations must be 
guaranteed with a deposit 
for the first night's 
guestroom and tax charge.   
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THEODORE ROOSEVELT 
by Bryan Gilbert 

Theodore “TR” Roosevelt, Jr. was an American author, naturalist, 
explorer, historian, politician and the twenty-sixth President of the 
United States.  

His life began on October 27, 
1858, in New York City. After a 
sickly childhood he went on to 
graduate Summa Cum Laude 
from Harvard University and 
started at Columbia School of 
Law. He left school to begin a 
career in politics and married 
Alice Hathaway Lee.  

They had a daughter, Alice. 
Two days later, on Valentines Day 
1884, both his wife and his 
mother died. Heartbroken, he left 
his infant daughter in the care of 
his sister and left for the 
Badlands in the Dakotas to take 
up the life of a rancher and cowboy. Of this period he said, “I do not 
believe there ever was any life more attractive to a vigorous young 
fellow than life on a cattle ranch in those days. It was a fine, healthy 
life, too; it taught a man self-reliance, hardihood, and the value of 
instant decision ... I enjoyed the life to the full.” 

Two years later he returned to political life and worked his way up 
to the position of Assistant Secretary of the Navy under President 
William McKinley. He resigned this post to fight 
in the Spanish American War, forming a 
volunteer brigade known as the “Rough Riders”. 
He led his men in a bold charge up San Juan Hill 
in Cuba, helping to develop his image as a 
swashbuckling war hero. He was nominated for 
the Congressional Medal of Honor and was soon 
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elected as Governor of New 
York. He ran on the ticket as 
Vice President under McKinley 
and when McKinley was 
assassinated in 1901, at the 
age of forty two Roosevelt 
became the youngest U.S. 
President ever. He married 
Edith Kermit Carow in 1886 
and had five more children with 
her. The White House was 
home to children for the first 
time. 
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As President, Roosevelt was 
known as “TR.”  His many 
accomplishments included prosecuting 
monopolies under the Sherman Anti-Trust Act  
and the “Square Deal”, a domestic program which reformed the 
American workplace, regulated industry and provided consumer 
protection, with the aim of helping the middle class. Roosevelt 
bulked up the Navy and created “The Great White Fleet” which 
sailed on a world tour to show off the nation’s military power. He 
was quoted as saying, “Speak softly and carry a big stick.” The 
button at the top right depicts “Teddy” carrying a big stick. 

The button above measures 2-3/4 inches 
and depicts Roosevelt in his safari hat. 
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Teddy Roosevelt helped push the 
completion of the Panama Canal, and 
was awarded the Nobel Peace Prize for 
helping to negotiate the end of the 
Russo-Japanese War. 

An environmental activist, he 
created many of the first National 
Parks, securing about 200 million acres 
of wilderness for future generations to 
enjoy, including the Grand Canyon and 
countless wildlife sanctuaries, 
national forests and federal 
game preserves. 

Roosevelt  was an avid 
hunter. On one hunt, it is told 
that some of his friends treed 
a bear cub and summoned him 
to take a shot at it. The 
President declined to shoot it. 
Word spread and the name “Teddy” 
evolved as a name for toy 
bears.  

We can get a sense of 
TR’s popularity just from the number of buttons depicting him and 
his activities. Button makers of the day were on the lookout for the 
newest, latest thing to put on their salesman's sample cards. 
Topical images were the rage.  

When a new Gilbert and Sullivan operetta or Sarah Bernhardt 
production hit the stage, the button industry was not far behind. 
New motor cars were pictured, as well as locomotives. When 
“Teddy” went on safari to Africa, the press followed and images 
soon appeared on buttons.  

The three big game hunting buttons on the following page are 
thought to have been made up from findings in the 1940’s  
although many collectors still believe them to be genuine. The lion 
hunting pictorial bottom below is made of pressed steel. 

The button above is made of pressed steel 
and depicts Roosevelt hunting a lion. 
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After finishing his term in 
1908, Roosevelt vowed not to 
run again, but he decided in 
1912 to form the Bull Moose Party 
and run against Howard Taft and 
Woodrow Wilson. He lost to 
Wilson. The button below 
showing a bear holding a 
big stick and looking at the 
moon thru a telescope is 
a reference to his 
unsuccessful campaign. 

Teddy Roosevelt went 
on to publish more than 
25 books, including the 4 
volume The Winning of the 
West. He died in 1919 at the  

age of 60 at Sagamore Hill, his  

Long Island estate. 
All buttons illustrating this article are from the author’s 

collection. Photos and the composition at right are courtesy of the 
author.  
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The button at right depicts 
Theodore Roosevelt as a 
teddy bear, carrying a big 
stick, and looking at the 
far away moon through a 
telescope. The button 
refers to his unsuccessful 
campaign against Howard 
Taft and Woodrow Wilson 
in 1912. 
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With the sale of JHB International to Blumenthal’s earlier this 
year, there have been many inquiries about the Jean H. Barr Button 
Museum.  

The Museum has a very special place in the heart and history of 
CSBS, so let’s begin the story there:  Barbara Reiter says: “In 1997 
some of the members (of CSBS) began to talk about having National 
here. We went in 1998 to put our bid in for 2001. When I was 
president of CSBS in 1995-1996 I became acquainted with Jean. 
She was so good about reading the bulletin and would call me and 
ask how she could help. She always provided buttons for our 
activities.  

Keeping this in mind I called her and told her we were going to 
try and have National here in 2001. Jean was delighted and of 
course wanted to know how to help. I asked if it would be possible to 
arrange tours of JHB. Of course, she said, “Yes.” We talked and I 
mentioned that it would be nice if she had a display of buttons and 
other items.  

This is how the idea of the museum came to be.  When Jean had 
something to do she got with the project right away. She then asked 

JHB BUTTON MUSEUM—A NEW HOME 
by Colorado State Button Society 
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Merman at left on a scalloped 
button shape. Note the openwork 

carving on the button below. 
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if we could help re-card some of the JHB buttons.  
For over a period of a year and a half, members of CSBS would 

go out to JHB, we were given a salesman card and then chose  
buttons to put on a new 
card. We would be there 
from nine to one, bring 
our lunch and visit about 
buttons. It was a wonder-
ful way to get to really 
know people.  

Jean would come up 
while we were working, 
often bringing some kind 
of treat. Then she would 
say to Betty (her person 
in charge) to let us go 
down to the Back Door 
(sales room) and pick out 
some buttons. She also 
would tell Betty to get any 
buttons that we wanted  
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that were not yet in the Back 
Door. You can just imagine how 
fun this was! 

By the time National was 
here Jean had the museum 
ready for visitors. It was such a 
nice tribute to a lady who was 
ahead of her time in terms of 
running a very successful 
company. I know she would be 
so pleased that the museum is 
still intact.”   

Indeed, the Jean H. Barr 
Museum is very much intact.  
Meet Lisa Lambright, artist, 
former JHB employee, business 
owner of The Great Create and 
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Since 1961, we have tried to find a source for these Famous 
Faience buttons. It is impossible to do this .... and this offering is 
only as long as our stock lasts. Unless something unforeseen 
happens, we cannot buy more. Today, in industrialized Japan, 
they are not being made commercially. Old buttons are rare in the 
button collectors’ market. These are modern Satsuma, made in 
the province of Satsuma. Each button is hand-formed, glazed and 
fired, then hand-painted; consequently there are fascinating 
irregularities which add to their value and charm. The beautiful 
and intricate oriental designs in gold form a decided contrast to 
the ivory-white crackled glaze. The delicate detail work is done 
under a microscope. These are collectors’ items. 
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family friend who has brought the Museum back to life and provided 
it a fabulous new home.  With the help of Mary Scherer also a 
former JHB employee, Lisa has gifted a wide new audience with 
historical treasures from the button world.  Anyone with an interest 
in 20th Century buttons including JHB Inc. sets and series must visit 
the Museum.  See the crown that was placed on Mrs. Barr’s head 
as she was crowned “Button Queen” in Austria.  Also on view are 
many gifts from her trips to Japan, Taiwan and China where she 
forged lasting business relationships with an all-male business 
community.  She was, indeed, ahead of her time. 

According to Mrs. Barr’s son, Jay, the Museum has a temporary 
home at The Great Create.  He is hopeful that it will still be in 
Colorado in 2016 when NBS returns to Denver for its convention.  
Ultimately, the Museum will be housed close to the family home in 
Maine.  We hope everyone takes this opportunity to visit while the 
Museum still resides in Colorado.   

Contact llambright@thegreatcreate.com for more information on 
touring the Museum. 

 

Photographs illustrating this article taken by and  
courtesy of Reggie Barrett of Colorado. 
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Following are ideas to consider spreading the word about button collecting, 
and to  help increase and sustain membership.  All of these strategies are 
currently being practiced by the National Button Society (NBS). 
1.  Make a plan that takes all year to complete.  A push just prior to that 

annual show will have limited impact.  Let your audience know where 
you are and what you are doing year-round. 

2.  Don't be afraid to spend money. Buying a small ad helps open doors 
with editors of all publications.  NBS can provide support through 
the Matching Grants Program. 

3. Think beyond the daily newspaper when contacting print media.  Look 
to those free publications in hobby shops and antique malls.  Their 
rates for year-long ads are typically less than the dailies. 

4. When advertising your annual event, create a press release that is brief 
and offers incentives for non-collectors to attend.  Remember that 
dealers have buttons for everyone—collectors, quilters and sewers, 
jewelry makers and crafters!  Once a button lover enters your 
showroom, you’ve made contact! 

5. Invite other hobby organizations to attend special events as a group. 
6. Always have business cards and information flyers available for 

members to share with others.  Be sure to have plenty at your public 
events as well. 

7. Consistently use the same artwork that looks professional. Consider 
using your state logo or show theme.  

8. Remember to include contact information on everything.  Include your 
website and the NBS website and Button Country.  The more 
information you share, the easier it is to contact you. 

9.  Post online everywhere!  It’s free and often times the site will allow a 
picture or two.  The glitzier the button photo, the better. 

10. Don't forget to ask associations and guilds such as sewing, quilting, 
bead groups, metal workers, antique study groups, and political item 
collectors to share information.  You must be willing to return the favor! 

11. Contact your local convention & visitors’ bureau and establish a 
relationship with them several months ahead of your event. They will 
help you get free publicity.   

12. Remember your members! Ask them over and over again how you're 
doing & what you can do to improve and develop ways to acknowledge 
their loyalty. 

 

SPREAD THE WORD ABOUT BUTTONS !!! 
by Harriett Brittenham & Jerry DeHay 


